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International American University’s Beginnings

In 2000, the Management University of America (MIA) started as a busi-
ness consulting company, focusing on training that today’s leaders to be
super leaders.  Through team building, activity-based consulting, MIA enabled
individuals to move beyond their comfort zone and achieve real performance
improvement.

Management University of America, Inc. was incorporated in the State of
California in 2005 and decided to transfer its knowledge of business man-
agement to the classroom.  MIA sought CA State approval in 2006, focusing
on what it knew best-- business.  In late 2006, MIA legally changed its name
to the “International American University” (IAU), with its emphasis on interna-
tional business education. IAU’s initially offerings included an Associate, a
Bachelor, two Masters, and a professional Doctorate degree program.  By
focusing on business, IAU can ensure a concentrated faculty body, special-
ized curriculum, and rich student-faculty interaction.

IAU’s  faculties are business professionals who have made an impact on
developing organizations to go from “good” to “great”.  The school’s curricu-
lum was a matter of harnessing current business and organizing it to fit in a
classroom format.  As a Student, you are assured that the training and edu-
cation you receive will be practical in the professional arena, while benefitting
from the expertise of professionals in the industry.

IAU’s Mission

The mission of the International American University is to provide quality edu-
cation that will enhance the opportunities for a diverse undergraduate and
graduate student population to achieve success in a changing technological,
global, and ethical environment. IAU extends access to high quality certifi-
cate, associate, bachelor, master's, and doctoral programs for adults who
seek to maximize their personal and professional potential. 

This mission is fulfilled through innovative programs that are responsive to
the needs of adult students and involve active, engaging, challenging, and rel-
evant learning experiences offered in a variety of delivery modes utilizing a
combination of residential and distance learning methodologies.

Mode of Instruction

The University will primarily offer residential classroom instruction. Some
courses will be adapted to an online format.  Online Courses will be conduct-
ed online in an asynchronous format.  The same faculty will provide support
for students in assigned course.   A 3 semester unit course will span 8
weeks. One semester unit is equivalent to fifteen contact hours or the equiv-
alent in accelerated or distance learning terms.

Students will be allowed access to the online course room within 1 week of
registering for the course. Students may enroll in Online Courses at anytime,
but must complete the course in 8 weeks.  Course grade will be posted on
transcripts during the term the student completes the course. 

Students will be able to log into the student course room at anytime.
Students will be responsible for having access to a computer with an inter-
net connection.  Communication between student and instructor will be con-
ducted through the online course room. Coursework feedback, questions,
and daily interaction can be conducted through the course room. 

IInntteerrnnaatt iioonnaall
AAmmeerr iiccaann
UUnniivveeerrss ii ttyy

________________________
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Mannette, Mark T.
MFA; Mary Baldwin College in part-

nership with the American
Shakespeare Center; Staunton, VA

Master of Letters; Mary Baldwin
College; Staunton, VA

BFA; University of Bridgeport;
Bridgeport, CT

AA in Theatre Arts; Dean College;
Franklin, MA

Madsen, Jennifer R. 
MS Psychology; Capella University,

Minneapolis, MN
BS Psychology, Minors: Sociology and

Educational Psychology; University
of Minnesota, Twin Cities, MN

Poole-Christian, Kerentha
MA Communication Sciences and

Disorders; Montclair State
University; Montclair, NJ

BA; University of Richmond;
Richmond, VA

Sanchez, Gilbert 
Juris Doctor; Irvine University College

of Law; Cerritos, CA
BS Laws; Irvine University College of

Law; Westminster, CA

Sims, Deborah H.
PhD, Psychology; Capella University;

Minneapolis, MN 
MA Counseling; Webster University;

St. Louis, MO
MS Behavioral Sciences in

Psychology; Cameron University;
Lawton, OK

BS Psychology; Northwestern State
University; Natchitoches, LA

Singh, Chanpreet K.
MA Applied Psychology; Steinhardt

School of Education, New York
University; New York, NY

BA Psychology; Queens College,
CUNY; Flushing, New York

Zack, Yanni
MA Education; United States

International University; San Diego,
CA

MA TESOL; United States Inter-
national University; San Diego, CA

BA RTVF; California State University,
Northridge; Northridge, CA

Ash, Deborah S. 
MScEd; Capella University,

Minneapolis, MN
BScBA; Davenport University; Battle

Creek, MI

Calcaterra, Garrett 
MFA; Chapman University, Orange,

CA
BSc Chemistry & Biology; Pacific

University, Forest Grove, OR

Felicelli, Jennifer L.
MS Clinical Psychology; University of

Alaska; Anchorage, AK
BA Psychology & BA French

Marietta College; Marietta, OH

Hall, Kristopher E. 
MEd; National University; Costa

Mesa, CA
BA Business Mgmt; Whitworth

College
Spokane, WA

Kraychir, Hank
Master of Liberal Studies; Excelsior

College; Albany, New York
MEd in E-Learning; Jones

International University;
Englewood, CO

BS Individualized Studies; Charter
Oak State College; New Britain, CT

AA; Long Beach City College; Long
Beach, CA

Lange, Lisa J. 
MA Composition & Rhetoric;

Portland State University; Portland
OR

BA English; Portland State University;
Portland OR

Lott , Michael R. 
MFA Creative Writing; National

University; Costa Mesa, CA
MA Mass Communication; CSU

Northridge
MA Humanities; CSU Dominguez

Hills; Dominguez Hills, CA
BA Political Science; CSU Dominguez

Hills; Dominguez Hills, CA
BA Film and Electronic Media; CSU

Long Beach; Long Beach, CA
AA Administration of Justice;

Cerritos College; Cerritos, CA

EESSLL  //   GGeenneerraa ll
EEdduuccaatt iioonn

FFaaccuuull ttyy
________________________
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Coloma, Limuel
MBA; Wesleyan University-

Philippines; Cabanatuan City,
Philippines

BSBA; Philippine School of Business
Administration; Manila, Philippines

Chambers, Yakira
MBA; Southern Illinois University;

Edwardsville, IL
BS Business Management; Southern

Illinois University; Carbondale, IL 

Coloma, Limuel
MBA; Wesleyan University-

Philippines; Cabanatuan City,
Philippines

BSBA; Philippine School of Business
Administration; Manila, Philippines

D'Cruz, Marguerite
MBA; Southern New Hampshire

University; Manchester, NH
Diploma In Marketing; Chartered

Institute Of Marketing, UK
Diploma in Communication Studies;

Communication, Advertising,
Marketing Education Foundation;
UK

Diploma In International Advertising;
International Advertising
Association; New York, NY

Flowers, Richard
MEd; Concordia University; Portland,

OR
BEd; Southern Oregon University;

Ashland, OR
AA Criminology; Fullerton College;

Fullerton, CA

Keels, Stephen
MA Economics; University of Georgia-

Athens; Athens, GA
BA Economics; University of Georgia-

Athens; Athens, GA

Lee, Julian
MSc Economics and Business;

Stockholm School of Economics;
Stockholm, Sweden

Additonal credits: Harvard University;
Cambridge, MA and

Columbia University; New York City,
NY

UUnnddeerr--
ggrraadduuaattee
FFaaccuull ttyy   

_________________________

Quimpo, Evangeline
MA Public Management;

Development Academy of the
Philippines

BS Psychology; Philippine Normal
University; Manila, Philippines

Rattan, Kabir 
Master in Commerce; Delhi

University; New Delhi, India
Bachelor of Commerce; Delhi

University, New Delhi, India
Diploma of E-Commerce; Comp-U-

Learn; New Delhi, India
Diploma of Hospitality; Russo

Institute of Technology; Brisbane,
QLD, AU

Diploma of Office Automation;
Institute of Computer Technology;
New Delhi, India

Keogh, Mathew
PhD Business Organization and

Management, Capella University,
Minneapolis, MN

MS Electronic Commerce; National
University

MBA: Computer Resources and
Information Management;
Webster University;

BA Chemistry; University of Virginia;
Charlottesville, VA

Lopez, Louis, Jr.
PhD in Organization and

Management (Human Resource
Management); Capella University;
Minneapolis, MN

MSc Administration (Human
Resources Administration);
Central Michigan University;
Mount Pleasant, MI

BSc Management Studies; University
of Maryland, European Division

AA Supervisory Leadership, Hawaii
Pacific University, Honolulu, Hawaii  

Tvorik, Stephen 
PhD Strategic Management; Walden

University; Minneapolis, MN
MBA; University of LaVerne; LaVerne,

CA
BSEd Primary & Secondary

Education; Ohio University; Athens,
OH

BFA Photography and Art; Ohio
University; Athens, OH

RRaatt ttaann ,,   KKaabb ii rr ,,   MMCC

AAsshh ,,   DDeebb ii ,,,   MMSSccEEdd

DD''CCrruuzz ,,   MMaarrgguueerr ii ttee ,,   MMBBAA



Harold, Stanley
PhD Business Administration;

Pennsylvania State University;
Philadelphia, PA

MBA; Drexel Institute of Technology;
Philadelphia, PA

BS Business Administration, Drexel
Institute of Technology;
Philadelphia, PA

Hong, SungHo
PhD Business Administration; Yuin

University; Compton, CA
ABD in Economics; University of

Kansas, Lawrence, KS
MA in Economics; Dankook

University, Seoul, Korea
BA in Economics; Dankook University;

Seoul, Korea

Keogh, Mathew
PhD Business Organization and

Management, Capella University,
Minneapolis, MN

MS Electronic Commerce; National
University

MBA: Computer Resources and
Information Management;
Webster University;

BA Chemistry; University of Virginia;
Charlottesville, VA

Lopez, Louis, Jr.
PhD in Organization and

Management (Human Resource
Management); Capella University;
Minneapolis, MN

MSc Administration (Human
Resources Administration);
Central Michigan University;
Mount Pleasant, MI

BSc Management Studies; University
of Maryland, European Division

AA Supervisory Leadership, Hawaii
Pacific University, Honolulu, Hawaii  

McFadden, Kathleen
PhD Business Administration;

University of Texas at Arlington;
Arlington, Texas

MBA; Gonzaga University; Spokane,
Washington

BA;  Gonzaga University; Spokane,
Washington

Midcalf, Verta
PhD Business Organizational

Management (Leadership) (ABD);
Capella University; Minneapolis,
MN

MEd; University of Missouri; St. Louis,
MO

BSBA; Southern Illinois University;
Edwardsville, IL

BS Business Administration;
Mississippi State University

Rehnborg, Nicole
PhD Business Organization and

Management, Capella University,
Minneapolis, MN

MBA; California State University
Dominguez Hills Carson, CA

BSBM; University of Phoenix
Roseville, CA

Tvorik, Stephen 
PhD Strategic Management; Walden

University; Minneapolis, MN
MBA; University of LaVerne; LaVerne,

CA
BSEd Primary & Secondary

Education; Ohio University; Athens,
OH

BFA Photography and Art; Ohio
University; Athens, OH

Uzomah, Chidi 
DBA; United States International

University; San Diego, CA
MBA, Management/Marketing;

West Coast University; Los
Angeles, CA

BScBA; California   State University
Dominguez Hills

AA Business Administration;
Compton College; Compton, CA

GGrraadduuaattee
FFaaccuull ttyy

_________________________
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Admissions Philosophy

The University seeks mature, capable Students who have the preparation
and motivation needed to accomplish their academic and professional goals.
In addition, it is expected that successful applicants will demonstrate a com-
mitment to and a passion for their chosen field of study.

The University shall admit any student who is obviously qualified or who does
appear to have a reasonable prospect of completing the program.
Applications will be reviewed by School Dean to ensure that the candidate is
of good quality for admissions.  Candidates must also be able to demon-
strate significant potential and promise of completing the program.  This can
be demonstrated with prior academic performance, professional experience
and life experiences.  The University exercises an open admissions policy.
That is, all students who apply and meet the admissions criteria will be
admitted into the program.  

The University welcomes all students and does not discriminate on the basis
of race, color, national origin, religion, disability, gender or in any other way in
its policies, practices, or procedures involving applicants, students, faculty,
staff and the public. Please note, however, that the University reserves the
right to refuse admission to anyone the University believes does not meet its
academic standards.

Non-Degree Seeking Applicants

Applicants to a non-degree programs will not matriculate into a program.
They are not bound to the standard degree program admissions require-
ments. 

Degree Seeking Application Process & Procedures

Applicants applying to a degree programs must go through the University’s
Admissions process.  The Admissions process is a process that assists the
Student in achieving his or her educational goals. It is an agreement
between the college and the Student who enrolls for credit. We ask that you
participate in the matriculation process with us to ensure your educational
success. If you commit to an educational goal, we commit to helping you suc-
ceed.

1. Applicants must submit a completed admissions application form and
include the application fee.

2. Applicant must submit official transcripts from college and universities
attended, evidence of specialized training, military transcripts, etc.
Foreign transcripts must be evaluated by an foreign credential evaluat-
ing agency.  An official transcript is one that has been received directly
from the issuing institution.  A minimum of a 2.0 grade point average
depicted will be considered for transfer credit.

3. After all application materials have been received, the Dean's Office will
conduct a formal Academic Credential Evaluation (ACE).  This will allow
the applicant to understand what credit has been awarded for transfer
credit, standardized exams, and experiential credit.  

4. If the applicant is accepted for admission, an acceptance letter will be
sent to the applicant.  If the applicant is not accepted the Admissions
Office will send a letter to the applicant informing applicant of the deci-
sion, stating why the qualifications are deficient.

TThhee   UUnniivveerr ss ii ttyy   
wweellccoommeess   aa lll ll   aadduull tt   

ss ttuuddeenntt ss   aanndd  ddooeess   nnoott
dd ii ssccrr iimmiinnaattee   oonn  tthhee
bbaass ii ss   ooff   rraaccee ,,   ccoolloorr,,

nnaatt iioonnaa ll   oorr iigg iinn ,,   
rree ll ii gg iioonn,,   dd ii ssaabbii ll ii ttyy,,   oorr

ggeennddeerr

________________________
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Transfer Credit

The University will consider accepting transfer Students from other schools
as determined by the Dean.  To transfer to the Institute, an applicant must
file an application for admission, satisfy all admission requirements, and sub-
mit official copies of transcripts from all schools previously attended.  The
Dean has the sole discretion to award transfer credits. 

Standardized Exams

The University welcomes Students from a wide variety of backgrounds and
learning experiences. The University recognizes their prior learning by
accepting a full range of standardized  exams, which measure mastery of
college-level, introductory course content in a wide range of disciplines.
Students who obtain the credit-granting score required can earn credits and
course exemptions.  The Institute establishes standards that are recom-
mended by the American Council on Education (ACE).  The University grants
a credit on standardized  exams for undergraduate credit only.  Official exam
scores must be sent from crediting exam center.

Some standardized exams accepted include:

• Advanced Placement Program (AP)
• College-Level Examination Program® (CLEP)®
• DANTES Subject Standardized Tests (DSST)
• Excelsior College Examinations (ECE)
• Graduate Record Examination (GRE) Advanced Subject Tests
• New York University (NYU) Proficiency Testing In Foreign Languages
• Thomas Edison College Examination Programs (TECEP) 

Prior Experiential Learning

The University realizes that not all learning comes from a classroom.
Students have many opportunities for valuable learning in their everyday lives
and work.  Prior learning can be formal or informal.  When this prior learning
is college level, it can be identified in an evaluative process designed to deter-
mine whether it is worthy of college credit.  Prior Experiential Learning con-
sists of learning, which Students may have completed through their compa-
ny, organization, military training experiences, professional, or personal licen-
sure requirements or other documented training experiences.  Defining prior
learning can be a complex task, so you and the Office of Admissions should
have several discussions about your own case.  The University uses the fol-
lowing standards to decide whether learning is prior learning:

• The learning should be theoretical as well as practical. For example, if
you seek credit for supervising several employees at work, you should
evidence some understanding of the concepts of motivation, manage-
ment styles and job evaluation techniques as well as the routine process-
es of day-to-day operations.

• You should be able to identify the principles involved in doing what you
are able to do.

• The learning should be identified as college level when evaluated by an
expert in the field.  This means you should be able to demonstrate by
examination, license, essay, etc., that your knowledge or competence is
at the college level.

TTrraannssffeerr ,,   SSttaannddaarrdd ii zzeedd
EExxaammiinnaatt ii oonn ,,   aanndd   PPrr ii oorr
EExxppeerr ii eenntt ii aa ll   LLeeaarrnn iinngg

ccrreedd ii tt   aarree   wwaayyss   ttoo
rreedduuccee   tthhee   aammoouunntt   oo ff
ccoouurrsseewwoorrkk   rreeqquu ii rreedd

ttoo   ccoommpplleettee   yyoouurr
ddeeggrreeee   pprrooggrraamm..

________________________
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English Fluency For International Applicants

No program applicant is admissible unless she/he can demonstrate profi-
ciency in the English language.  At the Office of Admissions' discretion, profi-
ciency may be demonstrated by: 

1. Completion of certificate or degree program in English.
2. Writing sample, personal interview, nature of current employment, or 
3. Special examinations (TOEFL 550+ (PBT) / 213+ (CBT) / 79+ (IBT)

Applicants With Foreign Degrees

It is recommended that foreign applicants obtain a course-by-course evalua-
tion by a credential evaluating agency, such as:

International Education Research Foundation, Inc.
Post Office Box 3665 • Culver City, CA 90231-3665
Phone: (310) 258-9451 • Fax: (310) 342-7086

Admissions Requirements

English as a Second Language (ESL) Admissions
• Placement Exam: A Placement Exam is required for ESL applicant, so

that s/he is placed in the appropriate level.
• Pre-Education: Evidence of a high school diploma, or the mental capacity

to engage in post-secondary education.
• No transfer credit, standardized exams, or prior experiential learning

credit awarded.

Associate’s Degree Program(s) Admissions
• Pre-Education: Evidence of a high school diploma or some college.
• Maximum Transfer Units: 60 semester units.
• Standardized Exams: 60 semester units.
• Prior Experiential Learning: 15 semester units.

Bachelor’s Degree Program(s) Admissions
• Pre-Education: Evidence of 2 years of college or an associate's degree.
• Maximum Transfer Units: 90 semester units.
• Standardized Exams: 90 semester units.
• Prior Experiential Learning: 30 semester units.

Graduate Certifcate in Management Program(s) Admissions
• Pre-Education: Evidence of a bachelor or the mental capacity to engage

in graduate-level education.
• Professional Experience: At least 3 years of full-time work experience.
• No transfer credit, standardized exams, or prior experiential learning

credit awarded.

Master Degree Program(s) Admissions
• Pre-Education: Evidence of a bachelor degree, or equivalent.  
• Professional Experience: At least 3 years of full-time work experience.
• Maximum Transfer Units: 6 semester units.
• Prior Experiential Learning: 6 semester units.

Doctorate Degree Program(s) Admissions
• Pre-Education: Evidence of a bachelor and MBA degree, or equivalent.  
• Professional Experience: At least 5 years of full-time work experience.
• Maximum Transfer Units: 30 semester units.
• Prior Experiential Learning: 9 semester units.

TThhee   UUnn ii vveerrss ii tt yy   aa ll ll oowwss
mmaaxx iimmuumm  tt rraannssffeerr   &&
eexxppeerr ii eenntt ii aa ll   ll eeaarrnn iinngg

ccrreedd ii tt
__________________________________________
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Students participating in the English as a Second Language (ESL) program
at IAU take the courses as prerequisites for future academic courses,
while other want to improve their English language skills for work, other col-

lege study, or personal satisfaction. 

Program Objectives and Goals

The Department of English Studies offers 6 levels of study in our English as a
Second Language (ESL) program. Each level has classes in pronunciation, read-
ing, writing, listening and oral communication. In order to determine which level is
the most appropriate for a student who wishes to enroll in our program, he/she
is required to take a placement test upon registration.

Graduation Requirements 

• Student must pass level of ESL student was placed to receive a
Certificate of Completion.  One semester unit is equivalent to 15 contact
hours or the equivalent in accelerated or distance learning terms.  

• Satisfactory Satisfactory completion of all required course work with a
cumulative G.P.A. of 2.0 on a 4.0 scale.

• Satisfactory Students must apply for graduation and meet all academic
and financial requirements.

ESL Level 1: Beginner I (6 units)
This class enables students to acquire the skills necessary to recognize the
alphabet and its accompanying sounds. Students develop survival communication
in English, obtain fundamental knowledge of English and gain comprehensible pro-
nunciation skills.

ESL Level 2: Beginner II (6 units)
This level includes introduction to basic grammar, vocabulary development, dic-
tionary use and pronunciation of the phonetic alphabet. It emphasizes American
English pronunciation skills.

ESL Level 3: Intermediate I (6 units)
This level introduces students to American idioms and writing structures. It
focuses on pronunciation, stress and tone and is designed to improve students'
basic communication, writing and grammar skills. It develops speaking and listen-
ing at a simple level, where students learn communicative strategies to express
thoughts and increase comprehension.

ESL Level 4: Intermediate II (6 units)
This level focuses on writing basic to complex sentences, interpersonal communi-
cation skills, intermediate grammar, pronunciation and writing skills. It is also
designed to increase students' reading and speaking fluency and comprehension.

ESL Level 5: Advanced I (6 units)
This level focuses on more intensive practice in reading, writing and speaking, flu-
ency in mechanics and reading longer, more complex articles. Students learn
high-intermediate grammar and practice in discussion groups.

ESL Level 6: Advanced II (6 units)
This level focuses on more frequent writing practice and advanced grammar.
Students start to prepare for the TOEFL or TOEIC examinations and college and
university courses.

EEnnggll ii sshh  aass   aa
SSeeccoonndd

LLaanngguuaaggeee
((EESSLL ))

________________________
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The General Education Program is a minimum common core program
designed to develop a basic general competence in the broad areas of
intellectual discourse.

It is expected that a Student who completes an undergraduate program will
demonstrate the ability to communicate correctly and effectively; to think broad-
ly and logically; and understand the historical and modern influences on human
endeavor.  This includes an appreciation of the roles of the arts; a basic under-
standing of social and natural sciences; and sufficient facility with mathematics
to meet the requirements of specialized, educational and professional goals.
These are essential foundations for all curricula, both liberal arts and profes-
sional.  All Students working toward an Associate’s or Bachelor’s degree at the
University are required to complete 15 or 30 semester hours in General
Education, respectively.  

Associate’s Degree Programs General Education Requirements

English: 3 units
Mathematics: 3 units
Natural Sciences: 3 units
Humanities/Fine Arts: 3 units
Social Sciences: 3 units
Total 15 Units

Bachelor’s Degree Programs General Education Requirements

English/Communication: 6 units
Mathematics: 3 units
Natural Sciences: 6 units
Humanities/Fine Arts: 6 units
Social Sciences: 6 units
History/Government: 3 units
Total 30 Units

GGeenneerraa ll
EEdduuccaatt iioonn

_________________________
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Today's business world demands that successful professionals have a com-
prehensive knowledge of the economic climate. The Associate of Science in
Business Administration is designed to help you gain a more comprehensive

understanding of the fundamental business components. Whether you want to
advance your career or complete a degree, you'll find a valuable business founda-
tion in this program.  An Associate Degree coupled with management experience
may open the door to future promotions in your career track.

The Associate of Science in Business Administration is also designed to prepare
university-bound students for the eventual completion of a bachelor's degree in
business.  All course work transfers directly into the Institute’s Bachelor of
Business Administration degree program.

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Associate of Science in Business Administration (ASBA) degree program will
allow students to:  

• Be well-rounded students through a program that encompasses General
Education;

• Develop occupational competence through courses that emphasize the
practical skills used by entry-level business persons;

• Be directed towards professional development; and

• Experience self-improvement and professional growth.

Graduation Requirements 

• Student must complete 60 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.0 on a 4.0 scale.

• Students must apply for graduation and meet all academic and financial
requirements.

AAssssoocciiaa ttee   oo ff
SScc iieennccee   iinn
BBuuss iinneessss

AAddmmiinnii ss tt rraa tt iioonn
((AASSBBAA))

________________________
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AAssssoocc ii aattee   oo ff   SScc ii eennccee   ii nn   
BBuuss ii nneessss   AAddmmiinn ii sstt rraatt ii oonn

General Education Courses 15

GED 100 English 3

GED 110 Mathematics 3

GED 120 Environmental
Science

3

GED 130 Introduction to the
Humanities

3

GED 140 Psychology of
Adjustment

3

Major Courses 15

BUS 105 Introduction to
Business

3

BUS 110 Principles of
Marketing

3

BUS 115 Business 
Communications

3

BUS 200 Principles of
Management

3

BUS 210 Organizational
Theory and Behavior

3

General Electives Courses 30

ASBA Program Total 60



AAssssoocciiaa ttee   oo ff
SScc iieennccee   iinn

IInn ffooorrmmaatt iioonn
TTeecchhnnoollooggyy

((AASScc IITT ))
________________________
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AAssssoocc ii aattee   oo ff   SScc ii eennccee   ii nn
IInn ffoorrmmaatt ii oonn   TTeecchhnnoo ll ooggyy

General Education Courses 15

GED 100 English 3

GED 110 Mathematics 3

GED 120 Environmental
Science

3

GED 130 Introduction to the
Humanities

3

GED 140 Psychology of
Adjustment

3

Major Courses 15

INT 400 Server
Fundamentals

3

INT 401 Systems Analysis
and Design

3

INT 402 Network and
Distributed Systems

3

INT 403 Social and
Organizational Issues in
Computing

3

INT 404 Management
Information Systems

3

General Electives Courses 30

AScIT Program Total 60

IAU has designed an Associate of Science in Information Technology (AScIT)-- a
degree program that provide students with the opportunity to explore the foun-
dations of these technologies and acquire highly functional and real-world skills

that are in demand at corporate and business organizations. This degree pro-
gram is designed to address the key principles of the Internet, network and dis-
tributed computing, and related software.  

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Associate of Science in Information Technology (AScIT) degree program will
allow students to: 

• Be well-rounded students through a program that encompasses General
Education;

• Develop a student’s understanding of the centrally important concepts in
modern computer science and show how they apply in different contexts; 

• Demonstrate an understanding of current computer networks, protocols
of data communications and the role of network management software;

• Have the knowledge and skills that enable them to participate in life-long
learning and to adapt to an ever-changing, global technological and busi-
ness environment.

Graduation Requirements 

• Student must complete 60 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.0 on a 4.0 scale.

• Students must apply for graduation and meet all academic and financial
requirements.



The Bachelor of Business Administration (BBA) program prepares students
for executive career in business and other organizations. The BBA degree
is many a times referred to as the golden passport, since it gives its holder

an edge in the job market by opening more doors of opportunity. The degree
helps the graduate to fulfill potential for high earnings, increased responsibility,
and greater personal development. The present decade has been labeled as the
era of business, business administration and business graduates.

The BBA program aims at developing a student's intellectual ability, executive
personality and managerial skills through an appropriate blending of business
and general education. The program assists the student in understanding and
developing the unique leadership qualities required for successfully managing
business functions, an organizational unit or an enterprise. 

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Bachelor of Business Administration (BBA) degree program will allow stu-
dents to: 

• Be prepared for positions of leadership and responsibility in business
and industry, governmental and not-for-profit organizations;

• Acquire the knowledge and skills necessary to understand and function
effectively in a business and administrative organization;

• Familiarize with the fundamental bodies of theoretical and applied knowl-
edge of business; and

• Experience self-improvement and professional growth.

Graduation Requirements 

• Student must complete 120 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.0 on a 4.0 scale.

• Students must apply for graduation and meet all academic and financial
requirements.

BBaacchheelloorr   oo ff
BBuuss iinneessss

AAddmmiinnii sss tt rraa tt iioonn
((BBBBAA))

________________________
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BBaacchhee ll oorr   oo ff   
BBuuss ii nneessss   AAddmmiinn ii sstt rraatt ii oonn   

General Education Courses 30

GED 100 English 3

GED 105 Communication 3

GED 110 Mathematics 3

GED 120 Environmental
Science

3

GED 125 The Human Body 3

GED 130 Introduction to the
Humanities

3

GED 135 World Civilizations 3

GED 140 Psychology of
Adjustment

3

GED 145 Intro to Sociology 3

GED 150 United States
History

3

Major Courses 30 

BUS 105 Introduction to
Business

3

BUS 110 Principles of
Marketing 

3

BUS 115 Business 
Communications

3

BUS 200 Principles of 
Management

3

BUS 210 Organizational
Theory and Behavior

3

BUS 300 Introduction to 
Financial Management

3

BUS 305 Principles of 
Economics

3

BUS 310 Introduction to 
Accounting

3

BUS 315 Introduction to
Data Processing

3

BUS 400 Business Law 3

General Electives Courses 60

BBA Program Total 120
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The Bachelor of Science in Information Technology (BScIT) is a degree pro-
gram that prepares individuals for careers in Information Technology. This
degree program is designed to address the key principles of the Internet,

network and distributed computing, programming design and applications.
Although much of the technology studied is very modern, all subjects have a firm
foundation in computer science and software engineering principles.

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Bachelor of Science in Information Technology (BScIT)  degree program will
allow students to: 

• Develop a broad understanding of the centrally important concepts in
modern computer science and show how they apply in different con-
texts;

• Gain a technical education with an appropriate combination of theoreti-
cal knowledge and practical skills, which will enable them to enter into
and advance in the profession of information technology, management
information systems, and business administration; 

• Continue their formal education and obtain advanced degrees in infor-
mation technology, management information systems, business adminis-
tration, or other related fields; and

• Participate in life-long learning and to adapt to an ever-changing, global
technological and business environment.

Graduation Requirements

• Student must complete 120 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.  

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.0 on a 4.0 scale. 

• Students must apply for graduation and meet all academic and financial
requirements.

BBaacchheelloorr   oo ff
SScc iieennccee  iinn

IInnffoorrrmmaatt iioonn
TTeecchhnnoollooggyy

((BBSSccIITT ))
________________________

BBaacchhee ll oorr   oo ff   SScc ii eennccee   ii nn   
II nn ffoorrmmaatt ii oonn   TTeecchhnnoo ll ooggyy

General Education Courses 30 

GED 100 English 3

GED 105 Communication 3

GED 110 Mathematics 3

GED 120 Environmental
Science

3

GED 125 The Human Body 3

GED 130 Introduction to the
Humanities

3

GED 135 World Civilizations 3

GED 140 Psychology of
Adjustment

3

GED 145 Intro to Sociology 3

GED 150 United States
History

3

Major Courses 30 

INT 400 Server
Fundamentals

3

INT 401 Systems Analysis
and Design

3

INT 402 Network and
Distributed Systems

3

INT 403 Social and
Organizational Issues in
Computing

3

INT 404 Management
Information Systems

3

INT 405 Internet Security
Management

3

INT 406 Java Business
Programming

3

INT 407 Database Design
and Management

3

INT 408 Project 3

INT 415 Introduction to Linux 3

General Electives Courses 60

BScIT Program Total 120
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The Graduate Certificate in Management (GCM) introduces participants to
knowledge and experiences that enhance their professional skills and under-
standing of the management of people, resources and organizational

processes.

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Graduate Certificate in Management (GCM) certificate program will allow
students to: 

• Enhance their ability effectively manage organizations;

• Develop an ability to seek and collect appropriate information, to evalu-
ate, analyze and synthesize data and to systematically solve problems,
make complex decisions and implement them;

• Recognize and create opportunities and to develop their skills in using
them;

• Stay abreast of the developments which are continuously taking place in
management theory and how to rationally apply and utilize them;

• Gain attitudes of openness to change and of excellence of performance
in the student; and

• Keep developing themselves professionally.

Graduation Requirements 

• Student must complete 6 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.5 on a 4.0 scale.

• Students must apply for graduation and meet all academic and financial
requirements.

CCeerr tt ii ff iiccaa ttee   iinn
MMaannaaggeemmeenntt

((GGGCCMM))
________________________

GGrraadduuaattee   CCeerr tt ii ff ii ccaattee   oo ff
MM aann aagg ee mmee nn tt

Basic Management
PrinciplesPrinciples

1

Leadership Skills 1

Interpersonal Communication
Skills

1

Human Resources Mgt
Fundamentals

1

Building High Performance
Teams

1

Time Management 1

GCM Program Total 6
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Simply stated, IAU’s Master of Business Administration (MBA) program is a
flexible delivery of traditional graduate courses.  The MBA degree program
is designed for working professionals.  Our focus is on the core analytical

and communications skills that prepare students for an uncertain future. The pro-
gram incorporates a mix of theory with practical applications and supplements
traditional lectures with hands-on case analysis. While the program stays abreast
of current trends, they have staying power, too, reflecting the broad, fundamental
knowledge on which successful careers are built.

IAU’s MBA program prepares you to make the most of career-building opportuni-
ties already available to you in the workplace. Starting with your first course, you
plan what you want to get out of the program and how you will apply new learning
on the job. This focus on career outcomes continues throughout the program.  

Concentrations

As an MBA Student, you are expected to complete 30 semester hours of course
work, consisting of seven (7) core courses and three (3) elective courses.
Students can choose to complete general electives, which may consist of any
500+ BUS or MGT courses that are not required as Core Courses for the pro-
gram.  Students can specialize and develop additional expertise in a particular
area of concentration by completing a Concentration Module.  Concentration des-
ignation will appear on transcripts upon completion.  Choose from the concentra-
tions on the University website: www.iau.la/acdm/mba.asp

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Master of Business Administration (MBA) degree program will allow stu-
dents to: 

• Analyze, synthesize and evaluate the knowledge acquired through
research and apply it to practical business situations.;

• Integrate formal academic learning with individual business experience
so that meaningful personalized learning takes place;

• Think analytically and globally within a business environment; and

• Developa motivation for and appreciate the wisdom of acquiring lifelong
learning.

Graduation Requirements 

• Student must complete 30 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.  

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.5 on a 4.0 scale.

• Students must apply for graduation and meet all academic and financial
requirements.

MMaass tteerr   oo ff
BBuuss iinneessss

AAddmmiinnii ss tt rrraa tt iioonn
((MMBBAA))

________________________

MM aassttee rr   oo ff   
BBuuss ii nneessss   AAddmmiinn ii sstt rraatt ii oonn

Business Core Courses 18

BUS 505 Marketing 3

BUS 510 Financial
Management

3

BUS 515 Business Strategy 3

BUS 520 Human Resource 
Management

3

BUS 525 Organizational 
Behavior

3

BUS 530 E-Commerce 
Management

3

Graduate Research Course 3

RSC 600 Research 
Methodologies 

3

Electives Module 9

or

Concentrations Module 9

MBA Program Total 30
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DDooccttoorr   oo ff
BBuuss iinneessss

AAddmmiinnii ss tt rrraa tt iioonn
((DDBBAA))

________________________
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As a Doctor of Business Administration student, you are prepared to be a
true expert in management and business, from both subject area and
methodology perspectives. The DBA degree is equivalent in academic

standing to the more traditional PhD (Doctor of Philosophy). Where the DBA dif-
fers is in its focus on the interaction between the theoretical and the applied
aspects of management knowledge.  The DBA degree program provides a blend
of structure and customization that enables you to develop expertise that is both
recognized and reflective of your particular interests.  

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Doctor of Business Administration (DBA) degree program will allow students
to: 

• Develop advanced managerial, entrepreneurial, and strategic knowledge
and skills of the students;

• Develop the knowledge and skills for managing all facets of contempo-
rary organizations;

• Gain a ‘state of the art’ understanding of theory and practice in their
area of research; 

• Achieve a greater level of effectiveness as a professional practitioner in
management, leadership and related organizational change; and

• Acquire creativity, research aptitude, analytical thinking, critical analysis,
and innovative solutions to organizational problems.

Graduation Requirements 

• Student must complete 60 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.5 on a 4.0 scale.

• Satisfactory completion of Comprehensive Examinations.

• Satisfactory completion of a Doctoral Thesis that meets current depart-
ment standards.

• Students must apply for graduation and meet all academic and financial
requirements.



21Telephone: (213) 291-8692 • Facsimile: (213) 291-8786
www.iau.la • info@iau.la

IAU : School of Business & Technology 

TThhee  DDBBAA ii ss   aa
ccrroowwnn

ddii ss tt iinncc tt iiooonn  iinn
bbuuss iinneessss   

eedduuccaatt iioonn
________________________

DD ooccttoorr   oo ff   
BBuuss ii nneessss   AAddmmiinn ii sstt rraatt ii oonn

Business Core Courses 21 

BUS 505 Marketing 3 

BUS 510 Financial
Management 

3 

BUS 515 Business Strategy 3 

BUS 520 Human Resource 
Management 

3 

BUS 525 Organizational 
Behavior 

3 

BUS 530 E-Commerce 
Management 

3 

Graduate Research Course 3

RSC 600 Research 
Methodologies 

3

Literature Review Courses 12

LIT 900 Literature Review I 3

LIT 901 Literature Review II 3

LIT 902 Literature Review III 3

LIT 903 Literature Review IV 3

Comprehensive Examinations 3

CMP 900 Comprehensive 
Examinations

3

Doctoral Thesis 12

THS 900 Graduate Thesis 
Proposal

3

THS 901 Doctoral Thesis 9

DBA Program Total 60

Program Description

This program requires the completion of various components.  Each aspect of the
DBA program is described in detail below.

Foundation Courses
DBA Students are required to possess an MBA, or equivalent.  Coursework
from the Student’s MBA may be transferred to meet these requirements (up to
30 units).

Graduate Research Course (GRC 600)
All Students are required to complete a graduate research course, or equiva-
lent, after completing required graduate coursework.  

Literature Review Courses (LIT 900-903)
Students will review academic papers published in scholastic journals in busi-
ness disciplines.  This assignment is intended to help you familiarize yourself
with the journals in business.  This will allow the Students to prepare for the
Comprehensive Examinations, as well as develop original ideas for the Doctoral
Thesis.

Comprehensive Examinations (CMP 900)
Once all coursework has been successfully completed, Doctoral Students are
required to complete Comprehensive Examinations.  These examinations are
designed to ensure that candidates are adequately prepared to undertake the
research required for a doctoral thesis and to teach university level courses in
their chosen field. They are meant to test Students' competencies.

Graduate Thesis Proposal Course (THS 900)
Student must complete an approved Proposal for the Doctoral Thesis.  The
Graduate Research Course and Thesis Proposal Course in the Student’s DBA
Program create an opportunity for a Student to demonstrate application of the
knowledge and skills gained in the course work portion of the program and
demonstrate the critical thinking and analytical skills required to successfully
propose and conduct the Doctoral Thesis.

Doctoral Thesis (THS 901)
The final step is the completion of a qualitative thesis in the candidate’s area of
specialization.  This involves consideration of an identified issue or problem
developed through the Graduate Thesis Proposal Course, under the close
supervision of the DBA program Chair.  The DBA dissertation must be both
original and pertinent to current business theories and practices.  The Doctoral
Thesis is expected to make an original and significant contribution to the
advancement of professional practice, as well as demonstrating a level of com-
petence appropriate for a doctoral award.
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DDooccttoorr   oo ff
PPhhii lloossoopphhyy  iinn

BBuuss iiinneessss
AAddmmiinnii ss tt rraa tt iioonn

((PPhhDD))
________________________

The need has never been greater for business leaders who can contribute to
the knowledge base of contemporary business.  Doctor of Philosophy in
Business Administration learners gain the skills to meet that need through

rigorous reflection on their professional experiences, in-depth exposure to the
insights offered by the world’s leading organizations, review of classic and cutting
edge theory and research, and mastery of methods and techniques to identify,
assess, understand and communicate strategically critical knowledge.  As stew-
ards of the discipline of Business Administration, PhD students focus upon the
creation of new knowledge in Business Administration.

Instruction can be completed through residential instruction and/or distance
learning methodologies.

Program Objectives and Goals

The Doctor of Philosophy in Business Administration (PhD) degree program will
allow students to: 

• Acquire the expertise in research design and methods necessary to be
able to undertake a doctoral-level research project;

• Achieve a ‘state of the art’ understanding of theory and practice in stu-
dents’ area of research; 

• Learn through their own research activities and are expected to con-
tribute to the knowledge of others through research;

• Seek an area in which to develop expertise, but are expected to be
knowledgeable in many areas of business administration and will be
encouraged to develop their expertise;

• Evoke the students' appreciation and a commitment to the foundations
of science that is ultimately required of scholars; and

• Develop both the student’s oral and written communication skills.  

Graduation Requirements 

• Student must complete 60 semester units of prescribed curriculum.
One semester unit is equivalent to 15 contact hours or the equivalent in
accelerated or distance learning terms.

• Satisfactory completion of all required course work with a cumulative
G.P.A. of 2.5 on a 4.0 scale.

• Satisfactory completion of Comprehensive Examinations.

• Satisfactory completion of a Doctoral Dissertation that meets current
department standards.

• Each candidate must successfuly defend the dissertation that gives evi-
dence of original and significant research. 

• Students must apply for graduation and meet all academic and financial
requirements.
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DDooccttoorr   oo ff   PPhh ii ll oossoopphhyy   ii nn
BBuuss ii nneessss   AAddmmiinn ii sstt rraatt ii oonn

Business Core Courses 21 

BUS 505 Marketing 3 

BUS 510 Financial
Management 

3 

BUS 515 Business Strategy 3 

BUS 520 Human Resource 
Management 

3 

BUS 525 Organizational 
Behavior 

3 

BUS 530 E-Commerce 
Management 

3 

Graduate Research Course 3

RSC 600 Research 
Methodologies 

3

Research Review Courses 12

RSC 900 Literature Review I 3

RSC 901 Literature Review II 3

RSC 902 Literature Review III 3

RSC 903 Literature Review IV 3

Comprehensive Examinations 3

CMP 900 Comprehensive 
Examinations

3

Doctoral Dissertation 12

THS 900 Graduate
Dissertation Proposal

3

THS 901 Doctoral
Dissertation 

9

PhD Program Total 60

Program Description

This program requires the completion of various components.  Each aspect of the
PhD program is described in detail below.

Foundation Courses
PhD Students are required to possess an MBA, or equivalent.  Coursework
from the Student’s MBA may be transferred to meet these requirements (up to
30 units).

Graduate Research Course (GRC 600)
All Students are required to complete a graduate research course, or equiva-
lent, after completing required graduate coursework.  

Research Review Courses (RSC 900-903)
Students will review research papers published in scholastic journals in busi-
ness disciplines.  This assignment is intended to help you familiarize yourself
with academic publications in business.  This will allow the Students to prepare
for the Comprehensive Examinations, as well as develop original ideas for the
Doctoral Dissertation.

Comprehensive Examinations (CMP 900)
Once all coursework has been successfully completed, Doctoral Students are
required to complete Comprehensive Examinations.  These examinations are
designed to ensure that candidates are adequately prepared to undertake the
research required for a doctoral thesis and to teach university level courses in
their chosen field. They are meant to test Students' competencies.

Dissertation Proposal Course (DSS 900)
Student must complete an approved Proposal for the Doctoral Dissertation.
The Graduate Research Course and Dissertation Proposal Course in the
Student’s PhD Program create an opportunity for a Student to demonstrate
application of the knowledge and skills gained in the course work portion of the
program and demonstrate the critical thinking and analytical skills required to
successfully propose and conduct the Doctoral Dissertation.

Doctoral Dissertation (DSS 901)
The final step is the completion of a quantitative Dissertation in the candidate’s
area of specialization.  This involves consideration of an identified issue or prob-
lem developed through the Graduate Thesis Proposal Course, under the close
supervision of the Doctoral program Chair.  Students demonstrate a synthesis
of their doctoral study, knowledge and scholarship with a significant research
project that contributes to general principles of knowledge in the field(s) poten-
tially impacted by the research.
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Student Visas
At this time, the University does not offer I-20/visa services and does not vouch
for student status.

English Instruction
The University provides English as a Second Language (ESL) instruction. This
program is through residential instruction only.  

Housing
The University does not attempt to maintain dormitory facilities under its con-
trol.  The University has no responsibility to find or assist in finding housing.  

Study Groups

Residential Students
The University  believes that study groups can be very valuable in the learning
process. They can provide support, discipline, and ready feedback.  Residential
Students can form study groups on campus. 

Distance Learning Students
As with any distance-learning program with students throughout the world, it is
difficult for students to convene in traditional study groups for learning purpos-
es. The University provides for “electronic interaction” between students and
their Faculty Mentors, which it believes offsets this limitation. Through electronic
means, students are in direct one-on-one contact with their Faculty Mentors
and Academic Advisors to enhance their learning.

Library Services

Residential Students
The library of the University exists primarily to serve the scholarly and research
needs of the faculty and students of University.  The library contains mainly spe-
cialized holdings in those subject areas relevant to the University's course offer-
ings- Business and English.

Distance Learning Students
Students will be required to use his or her best judgment to evaluate the Library
Resources required to successfully complete the educational program and
determine if Student can comfortably meet those needs.

Career Planning & Placement
The University's programs do not prepare graduates for a specific occupation
or employment and does not provide formal career planning services.  All stu-
dents are encouraged to speak with faculty and instructors regarding career
and professional planning. The University will provide a list of employers who
have contacted the University offering employment opportunities. These post-
ings will be made available on the public bulletin board or online in the student
resources page.

Alumni Association
The University  Alumni Association is established to foster and protect the per-
sonal professional interests of the Alumni through the promotion of the welfare
of all segments of the University.  They share in the rights, honors, privileges
and responsibilities.

International American Honor Society
For Alumni who meet the academic criteria, they are eligible to join the IAU
International American Honor Society.  

WWee  hhooppee  yyoouu
hhaavvee  tthhee   bbeess tt
eeddduuccaatt iioonnaall
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Attendance Policy

Residential Students
Regular and punctual attendance, as well as active student participation, is an
important part of a student's education. Except for emergencies, students will
notify the University twenty-four (24) hours in advance of any absences.
Student must maintain satisfactory academic progress.  Attendance is strictly
monitored.  All missed assignments and/or additional assignments must be
completed according to professors' guidelines.  

Distance Learning Students
Since the University provides a distance learning program for its Students and
requires no classroom attendance, campus attendance is not necessary. 

Withdraw / Drop Policy

A Student may withdraw / drop from the University at any time during the term
by the last day of regularly scheduled classes by completing the proper forms
from the Registrar's Office.  Official notification in writing must be received
before any withdrawal from the University is processed. 

Students who wish to withdraw from their program of study should send a writ-
ten notice to the 

Registrar’s Office
International American University
17300 17th St. #J-453
Tustin, CA 92780

The e-mail address is registrar@iau.la. The notice of cancellation and withdrawal
is effective when delivered, postmarked, or e-mailed. The University will pay any
refund due under the terms of the policy within 30 days of the written cancella-
tion and withdrawal. The student is responsible for paying any amount due the
University as a result of an underpayment.

Leave Of Absence

The University realizes that an emergency may occur for a Student that may
only be solved by electing to interrupt class attendance for a time by requesting
a Leave Of Absence (LOA).  

The Student must direct such a request to his or her Dean by writing a note
clearly stating the reason for the request for leave of absence and stating the
date of the request, the anticipated date of return, and signing the request.  The
Dean or Academic Advisor may grant the LOA if sufficient reason is provided.
When a Student is granted a leave of absence, consequences may include:

1. Receiving an "F" grade for all courses that were not completed,
2. Repeating failed courses, and
3. Extending the graduation date.

AAtt tteennddaannccee,,
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Time Between Grading & Evaluation

Submitted Examinations will be graded and returned to students within 5 busi-
ness days.  

Doctoral Thesis will be reviewed and returned to students with comments after
30 business days.  This will allow faculty ample time to review, critique, and pro-
vide constructive feedback. 

General Policy on Grading

It is an integral part of the teaching responsibility of the faculty to provide care-
ful evaluation, timely assignments, and appropriate grades for each enrolled
Student.  In the absence of compelling reasons, such as a mistake, fraud, bad
faith, or incompetence, the grade determined by the instructor of record is to
be considered final.  Final course grades must be submitted by the faculty to
the Office of Records no later than noon of the second academic day after the
end of the Final Examination period.

Standards For Student Achievement

Students must achieve a 1.0, or "D", average to receive credit for a particular
class.  Students may retake any classes for which they have not achieved this
passing grade.  Standard tuition fees are applicable.  An undergraduate
Student who falls below a cumulative grade point average of 2.0 is academical-
ly dismissed.  Graduate Students must maintain an overall G.P.A of 2.5 or
Student will be placed on academic probation.  A graduate Student who falls
below a cumulative grade point average of 2.5 is academically dismissed.  

Grade Reports

At the end of each course, notification of the Student's academic standing and
report of grades achieved while in enrollment at the University are provided to
each Student.  Grades are normally provided within two weeks following the
completion of the course.  If there are any unpaid charges or other penalties
on record against a Student, request for transcripts and class grades will be
withheld unless arrangements to the contrary have been made in advance with
the administration.  Questions regarding grade reports, academic credit, or
transcripts should be referred to the Registrar’s Office.  

Graduation Requirements of the University

In order to complete a degree, a Student must satisfy the requirements on
total credit hours earned and grade point average.  Students who fail to meet
graduation requirements within five (5) years of the date of their first admis-
sion must meet the requirements in effect at the time.  Their graduation can
no longer be based on requirements effective at the time of their entrance.
Students readmitted to the University must meet the graduation requirements
and all other policies in effect at the time of their readmission.



RRuulleess   ooff
CCoonndduucctt

_________________________

29Telephone: (213) 291-8692 • Facsimile: (213) 291-8786
www.iau.la • info@iau.la

IAU :  University Policies

Cheating and Plagiarism

One or more of the following actions are available to the faculty member who
suspects a Student has been cheating or plagiarizing.  The choice of action
taken by the faculty member is guided by the extent to which the faculty mem-
ber considers the cheating or plagiarism reflects the Student's lack of scholar-
ship or lack of academic performance in the course:

1. Review - no action
2. Oral reprimand with emphasis on advising to prevent further occur-

rence.
3. Requirement that the work be repeated.
4. Assignment of "Failure" for the specific work in question.
5. Assignment of "Failure" for the course as a result of No. 4 above.
6. Referral to the Dean of the University, as appropriate.

Student Health and Safety Regulations

The University is not liable for injuries sustained by Students in their activity as
Students, even though such injuries occur on school premises, in laboratory
wok, or in clinics.  Students are advised to be certain that they are covered by
personal health and accident insurance.

Grievance Procedure

Students have the right to address grievances to the Dean.  If the situation can-
not be resolved promptly, the Student shall submit a report of the policy viola-
tion to the President.  Upon receipt of the report, the President shall promptly
notify the Student that an investigation will begin and furnish the Student with a
copy of this policy.  The Dean shall immediately investigate the situation and
shall have the power to question persons with pertinent information, examine
any pertinent materials, and question the Student.  Within fifteen (15) school
days, exclusive of weekends and holidays, of notice to the Student, the Dean
shall determine whether a complaint shall be filed with the Executive Office.  If a
complaint is filed, the person against whom the complaint is filed shall receive
written notice which shall include the initial report, the factual allegations, a list
of witnesses and evidence, the time and place of the hearing, a statement that
the accused has the right to be represented by counsel or representative of
his/her choice, and an opportunity to review any information gathered by the
Dean.

If no complaint is filed with the University because the allegation is without
merit, the conduct is de minimus, or the evidence is insufficient, the Dean shall
keep a record of the allegation, nonetheless.  The Student shall be informed
accordingly.  Unresolved complaints may be directed to the above address.



Family Educational Rights and Privacy Act (FERPA) 

The Family Educational Rights and Privacy Act (FERPA) of 1974, also known as
the Buckley Amendment of FERPA, and California Education Code: 67100 ff,
provide generally, that (1) the Student shall have the right of access to their
educational records, and (2) educational institutions shall not release education-
al records to non-school employees without consent of the Student.  "Students"
as used in this notice include former Students.  

Availability of Student Records

Student records are maintained on-site for a minimum of five (5) years.
Students have access to their own personal records during regular business
hours upon reasonable notice, but access can only be had in the presence of a
duty-authorized representative of the President's or Dean's office, and each
review of a personal file by a Student will be noted in the file.  Transcripts are
available for fifty (50) years.

Disclosure of Student Records

With several exceptions provided by law, the University cannot release informa-
tion concerning Students to prospective employers, government agencies, cred-
it bureaus, etc., without the written consent of the Student.  Students and alum-
ni applying for jobs, credit, graduate school, etc., can expedite their applications
by providing the University with written permission to release their records,
specifying which records and to whom the release should be made.  The
Student's written consent is  not required for the disclosure of  grades, discipli-
nary action, or other information to parents of Students who are dependents
for federal income tax dependency.

Rights and Access by Others

The law provides that right of access to Student records is available to author-
ized officials of State or Federal agencies when such access is necessary for
audit or evaluation of educational programs supported by such agencies. 
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The University is committed to doing everything possible to help eligible
Students meet their financial needs.  Major responsibility for securing the
necessary financial resources rests with the Student. The school will make

every effort to assist the Student by helping Students and spouses find employ-
ment, loans and scholarships.  In some cases, assistance can be expected and
should be sought from the home church, support of family and friends, summer
savings, and work-study funds.  The University does not currently participate in
state or federal financial assistance programs.  Financial assistance may come in
the form of Financing Plans, private scholarships, or the President’s Achievement
Scholarship.

Tuition

Tuition for a class must be paid before course work is sent begins, unless
Student opts for Financing Plan described in Financial Information section.
The University reserves the right to collect any unpaid financial obligations by
any means necessary for any education services and/or training provided.
Students may use electronic funds transfer, personal or business checks,
cashier’s check or money order. 

Enrollment Agreement

An enrollment agreement must be signed for the entire program enrolled.  It is
the policy of the University to collect all tuition and other fees from a Student
before he or she starts the course.  A tuition payment plan may be developed to
assist Students who need to pay on an installment plan.  See Financing Plan
policy herein.

Release Of Information

The University will not provide documentation for any Student or graduate who
is delinquent in payment of tuition, fees or any other financial obligation incurred
through the school.  Nor will any such Student have final examinations graded
or next course work sent. 
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Financial Suspension

A student may be suspended from the University for failure to pay the tuition
and fees as agreed to in the enrollment agreement.

Cancellation Policy

The University shall, for all Students, without penalty or obligation, refund 100
percent of the amount paid for University charges, less a reasonable deposit or
application fee not to exceed seventy-five dollars ($75), if notice of cancellation
is made prior to or on the first day of instruction.  The request for cancellation
from class(es) must be in writing and should state the reasons for the request.
The school will make any refunds due within 30 days.

Refund Policy

Students may withdraw from a course after instruction has started and receive
a prorated refund for the unused portion of the tuition if the Student has com-
pleted 60% or less of the instruction.  The request for cancellation from
class(es) must be in writing and should state the reasons for the request.  The
school will make any refunds due within 30 days.  The refund shall be calculated
as follows:

i. Deduct a registration fee not to exceed one hundred ($100) from the
total tuition charge. 

ii. Divide this figure by the number of lessons in the program. 

iii. The quotient is the per-lesson charge. 

iv. The amount owed by the Student for the purposes of calculating a
refund is derived by multiplying the total number of lessons received by
the per-lesson charge calculated in paragraph (iii.) plus the amount of
the registration fee specified in paragraph (i.). 

v. The refund shall be any amount in excess of the figure derived in para-
graph (iv.) that was paid by the Student.
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Policy Under Student Tuition Recovery Fund

The State of California created the Student Tuition Recovery Fund (STRF) to
relieve or mitigate economic losses suffered by California residents who were
Students attending schools approved by, or registered to offer Short-term
Career Training with, the Bureau for Private Postsecondary and Vocational
Education.

You may be eligible for STRF if you are a California resident, prepaid tuition, paid
the STRF fee, and suffered an economic loss as a result of any of the following:

1. The school closed before the course of instruction was completed.

2. The school's failure to pay refunds or charges on behalf of a Student to a
third party for license fees or any other purpose, or to provide equip-
ment or materials for which a charge was collected within 180 days
before the closure of the school.

3. The school's failure to pay or reimburse loan proceeds under a federally
guaranteed Student loan program as required by law or to pay or reim-
burse proceeds received by the school prior to closure in excess of
tuition and other costs.

4. The school's breach or anticipatory breach of the agreement for the
course of instruction.

5. There was a decline in the quality of the course of instruction within 30
days before the school closed or, if the decline began earlier than 30
days prior to closure, the period of decline determined by the Bureau. 

6. The school committed fraud during the recruitment or enrollment or
program participation of the Student

You may also be eligible for STRF if you were a Student that was unable to col-
lect a court judgment rendered against the school for violation of the Private
Postsecondary and Vocational Education Reform Act of 1989.

Non- California residents are not eligible for protection and recovery form the
Student Tuition Recovery Fund. Students that are recipients of third-party payer
tuition and course costs are not eligible for protection under the STRF.

It is important that enrollees keep a copy of any enrollment agreement, con-
tract, or application to document enrollment and tuition receipts or canceled
checks to verify the total amount of tuition paid. Such information may substan-
tiate a claim for reimbursement form STRF, which must be filed within one yea
of the Bureau's service on the Student of their rights under the STRF, or if no
notice of rights are served to the Student, within four years of the University's
closure. For further information or instructions, contact:

Bureau for Private Postsecondary And Vocational Education
Physical address: 1625 North Market Blvd. • Suite S 202
Mailing address: P.O. Box 980818 • W.Sacramento, CA 95798-0818 
Phone: (916) 574-7720
Fax: (916) 574-8650
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Tuition and fees are subject to change without notice.  It is the policy of the
University to collect all tuition and other fees from a Student before he or
she starts the course.  Tuition fees are for entire degree program, regard-

less of units to be completed.

Financing Plan

Students may choose to make tuition payments while completing their program
at the University.  Application for the Financing Plan must be made at the time
of enrollment.    

Students will be allowed to make monthly payments towards their tuition bal-
ance.  The total program balance will divided into 2 equal payments, regardless
of program enrolled.  No interest will be charged on the unpaid balance, howev-
er late fees will be assessed on all past due balances.

President’s Achievement Scholarship

Established to encourage diversity and academic achievement within the
Student body, the President’s Achievement Scholarship is available to Students
with educationally or economically disadvantaged backgrounds.  The President
selects recipients from application's personal interview addressing their back-
ground, hardships, achievements and financial need.  

Schedule of Fees

Tuition Fees: Degree Programs

Associate Science in Business Administration ..........................................$5000.00 
Associate Science in Information Technology ............................................$5000.00 
Bachelor of Business Administration (BBA) ................................................$7000.00
Bachelor of Information Technology (BScIT) ................................................$7000.00
Master of Business Administration (MBA) ..................................................$9000.00
Doctor of Business Administration (DBA) ..................................................$12000.00
Doctor of Philosophy in Business Administration (PhD) ......................$15000.00

Tuition Fees: Non-Degree Programs

English as a Second Language (ESL) (per stage) ......................................$1000.00 
Graduate Certificate of Management ............................................................$2000.00 

Non-Tuition Fees

Admissions Application & Evaluation Fee:  ..........................................................$75.00
Official Transcript ............................................................................................................$10.00
Textbooks ................................................................................................................................Varies
Thesis Bindery ......................................................................................................$100-130.00
Graduation Package (1 Degree, 1 Frame, 1 Official Transcript) ..........$200.00
Duplicate Diploma ............................................................................................................$50.00
8.5"x11" Diploma Frame ..........................................................................................$150.00
11"x14" Diploma Frame............................................................................................$160.00
Diploma Frame Shipping ..............................................................................................$15.00
Late Tuition Payment Fee ............................................................................................$25.00
Returned Check Fee ......................................................................................................$25.00
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BUS 105 Introduction to Business (3 units)
A basic overview of the business world and the functions of
management. The environment in which business operates.

BUS 110 Principles of Marketing (3 units)
Marketing principles and policies; consideration of market-
ing functions, price policies and controls, trade channels,
merchandising, market research, government regulations,
and competitive practices. Emphasis on integration of mar-
keting with other business activities and marketing strategy
planning. 

BUS 115 Business Communications (3 units)
Theory and practice of business communications. Covers
fundamental dimensions of communication: language and
behavior. Alternatives for conveying messages are dis-
cussed. Various channels and media are covered in detail
with guidelines for effective use.

BUS 200 Principles of Management (3 units)
The basic management functions are analyzed to provide a
basic conceptual approach to management concentration
on organizational decision making activities as they lead to
and promote efficient and effective management.
Integration of the proven, traditional. functional approach to
managing with current developments in the contingency
approach, systems theory, and the behavioral sciences.

BUS 210 Organizational Theory and Behavior (3 units)
A study of organization, focus and purpose. Individuals and
organizations. Coalition formation and organizational objec-
tives. Formal organizations. Bureaucracy: elements and
functions. Administrative theory. Classical theory. Scientific
management. The Human Relations Movement. Modern
theory. Systems Analysis of organizations. The nature of
power. Dynamics of power organizations. Decision making,
etc.

BUS 250 Business & Society (3 units)
How business functions in, reacts to, and affects its social
environment. Socioeconomic model, power responsibility
model, pluralistic social system model, cost benefit model,
and government regulatory model.

BUS 255 Psychology & Work (3 units)
An introductory course in industrial organizational (1-O) psy-
chology, which stresses the practical application of the psy-
chology of work in modern society. Topics include human
resources development; the workplace, and psychology
related to the organization, engineering, and the consumer.

BUS 260 Consumer Behavior (3 units)
This course approaches the subject of consumer behavior
by using a rigorous scientific orientation, basic concepts,
persuasion, and managerial decision making. The course
discusses the principles and scientific investigation of con-
sumer behavior and demonstrates how companies and
organizations use them strategically every day.

BUS 265 Marketing Hospitality (3 units)
This course provides examples and applications that illus-
trate the major decisions hospitality marketing managers
face in their efforts to balance objectives and resources
against needs and opportunities in today's global market-
place. An abundance of real-world examples and cases and
experiential and internet exercises give Students extraordi-
nary insight into marketing situations they will actually
encounter on the job.

BUS 300 Introduction to Financial Management (3 units)
Covers principles and motives of financial management,
time value of money, risk and value, cost, capital budgeting,
forecasting and planning capital structure, current asset
management, short-term financing.

BUS 305 Principles of Economics (3 units)
An introduction to Macroeconomics. Presents unemploy-
ment and inflation measures of national output, the Simple
Keynesian Model, and the More Complete Keynesian Model
and fiscal policy. Also, the banking system, the New Quantity
Theory, monetary policy, poverty and the distribution of
income, international trade and finance, economic growth
and development, and a Macro summary.

BUS 310 Introduction to Accounting (3 units)
A basic approach to accounting emphasizing recording,
measuring, and communicating the accounting data of busi-
ness.

BUS 315 Introduction to Data Processing (3 units)
This course illustrates how computers and networks can be
used as practical tools to solve a wide variety of problems. It
will help you to comprehend the trends that will change the
way we work with computers and the way computers work
for you. The course puts computers into human context,
illustrating how information technology affects our lives, our
world, and our future.

BUS  350  Information Management (3 units)
Introductory course designed to provide in-depth coverage
of essential concepts and important terminologies. Course
material covers cache memory, OS/2 and Macintosh OS,
CD-ROM, CAD/CAM, desktop publishing, computer viruses
and graphics. Topics include robotics, decision support sys-
tems, fifth-generation computers, expert systems, and artifi-
cial intelligence.
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BUS 355 International Business (3 units)
Basic principles of foreign trade and finance. Analysis of
character and importance to the United States. Theory of
comparative costs. Balance of trade, tariffs.

BUS 360  Advertising (3 units)
A course for managers who will use advertising as a busi-
ness tool. Covers social responsibility of advertising, corpo-
rate advertising, the consumer and behavior, quantitative
approach to budgeting and computer assisted media selec-
tion models.
BUS 360  Business Ethics (3 units)
Provides a managerial framework for integrating ethics into
strategic business decisions. The framework provides an
overview of the concepts, processes and best practices
associated with successful business ethics programs.
Prepares Students for the ethical dilemmas they will face in
their business careers.

BUS 400 Business Law (3 units)
The concept of preventive law is central to a law course
designed for business Students. Discusses law in business
context, rather than in the abstract. Using the law to make
it easier to reach business objectives.

BUS 450 Public Relations (3 units)
An introduction to the field of public relations designed to
present to Students the effective practices in the field of
public relations and to prepare Students to deal with the sit-
uations and arrive at the solutions that distinguish the field
of public relations.

BUS 455 Human Resources Management (3 units)
Aspects of the individual and the work environment which
influences people at work. Emphasis on recent and relevant
findings from the behavioral sciences and other disciplines.

BUS 455 Operations Management (3 units)
Emphasis on the systems approach to tie information
together and present a philosophy of management.
Introduction to theory and practice of industrial manage-
ment.

BUS 460 Introduction to E-Commerce (3 units)
An overview of electronic commerce including market
mechanisms, retailing, business to business, E-government
and E-learning, strategies, payments and order fulfillment,
as well as law, ethics and cyber crimes.

BUS 505 Marketing (3 units)
This course analyzes marketing principles and policies; con-
sideration of marketing functions, price policies and con-
trols, trade channels, merchandising, market research, gov-
ernment regulations, and competitive practices. Emphasis
on integration of marketing with other business activities
and marketing strategy planning. 

BUS 510 Financial Management (3 units)
This course explains financial control at the corporate man-
agement level with special reference to policies and prac-
tices required to plan and control the sources and uses of a
firm's funds. Emphasis on working capital management and
selection of alternative investment opportunities, funds
acquisition, dividend policies, optimal debt-equity mix, and
budgetary and related procedures as basic tools which pro-
vide data used by management for decision-making purpos-
es.

BUS 515 Business Strategy (3 units)
This course is a study of the concepts, techniques, tools and
management processes to facilitate successful technologi-
cal innovations in the traditional, capital intensive industries
such as steel and automobiles, as well as machine tools;
consumer electronics; many aspects of semiconductors,
computers, and telecommunications; aerospace; and some
aspects of biotechnology. It emphasizes the impact of the
digital revolution on issues of strategic concern as a critical
element for all companies in their strategic management. 

BUS 520 Human Resource  Management (3 units)
This course explores the effective utilization of personnel
and emphasizes the skillful merging of human talents, needs
and aspirations with the requirements of the organization
which can result in over-all benefits to society. 

BUS 525 Organizational  Behavior (3 units)
This course is a review of available theory and research on
the behavior, structure, and process of organizations.
Survey of materials which critically examine formal organiza-
tions and their structure, human motivations and their con-
structive application to oneself and others. Emphasis on
their use in dealing with others in the employment situation.
Provides the basis for applying the relevant contributions of
behavioral science to the management of organizations. 

BUS 530 E-Commerce Management (3 units)
This course describes what electronic commerce is; how it
is being conducted and managed, and its major opportuni-
ties, limitations, issues, and risks.  It emphasizes the two
parts of e-business: Business and Technology.

CMP 900 Comprehensive Examinations (3 units)
Once all coursework has been successfully completed,
Doctoral Students are required to complete Comprehensive
Examinations.  These examinations are designed to ensure
that candidates are adequately prepared to undertake the
research required for a doctoral thesis and to teach univer-
sity level courses in their chosen field. They are meant to
test Students' competencies.
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DSS 900 Dissertation Proposal Course (3 units)
Student must complete an approved Proposal for the
Doctoral Dissertation.  The Graduate Research Course and
Dissertation Proposal Course in the Student’s PhD Program
create an opportunity for a Student to demonstrate applica-
tion of the knowledge and skills gained in the course work
portion of the program and demonstrate the critical think-
ing and analytical skills required to successfully propose and
conduct the Doctoral Dissertation.

DSS 901 Doctoral Dissertation (9 units)
The final step is the completion of a quantitative
Dissertation in the candidate’s area of specialization.  This
involves consideration of an identified issue or problem
developed through the Graduate Thesis Proposal Course,
under the close supervision of the Doctoral program Chair.
Students demonstrate a synthesis of their doctoral study,
knowledge and scholarship with a significant research proj-
ect that contributes to general principles of knowledge in
the field(s) potentially impacted by the research.

GED 100 English (3 units)
This course introduces the necessary writing, composition,
grammar, and spelling skills needed for various careers in
the 21st century. This comprehensive course provides the
Student with a firm grasp of what components are required
to be a good writer.

GED 105 Communication (3 units)
This course offers a general introduction to the systematic
study of human communication. It is intended to provide a
overview of communication study, including definitions of key
terms, explanations of foundational concepts and assump-
tions, a brief history of the discipline, methods of research,
and areas of specialized scholarship.

GED 110 Mathematics (3 units)
An introduction to the concepts and techniques of arith-
metic, algebra, and geometry.

GED 120 Environmental Science (3 units)
This course is an interdisciplinary approach to environmen-
tal science, focusing on the inter-relatedness of humans and
the natural world. Historical perspectives, economic and
political realities, varied social experience and ethnic back-
grounds are integrated into the identification of major
issues and the search for possible solutions.

GED 125 The Human Body (3 units)
The Human Body in Health and Disease is an invitation to
discover more about yourself and how your body works,
both when it is healthy and when it is suffering from disease.
It is intended for anyone interested in gaining a basic under-
standing of the human body, and seeing how that informa-
tion can be used to diagnose and treat various diseases.

GED 130 Introduction to the Humanities (3 units)
A survey course concerned with the conduct of human life.
Emphasis is on understanding of the esthetic sense, an
important element in the art of being human. Identification
of the ideas of the great philosophers and of the unresolved
philosophical questions.

GED 132 United States Government (3 units)
This course is an examination of the institutions of the
American political system, the Presidency, the Congress,
and the Supreme Court, as well as political parties and the
roles they have played in the development of the American
polyarchy.

GED 135 World Civilizations (3 units)
Presentation of Western Civilization's major happenings.
Review of where man has been, leading to a better under-
standing of where he is now.

GED 140 Psychology of Adjustment (3 units)
This course explores major perspectives on psychology and
provides opportunities for Students to apply useful concepts
to their personal lives. Content is drawn from theory and
research in different areas of psychology, and covers per-
sonality development, stress management, health issues,
relationships, work, life span development, and other areas
of life.

GED 145 Intro to Sociology (3 units)
Basic introduction to social problems; minority inequality;
aging and death; women's rights; and urban problems in
general.

GED 150 United States History (3 units)
Survey of the political, social, economic and cultural develop-
ment of the United States from discovery to the present.
Attention given to the rise of the nation, sectional and
national problems, disunion and reconstruction.

GED 212 Introduction to Philosophy (3 units)
This course progresses systematically from basic philosoph-
ical tools to central philosophical issues, to the process of
integrating positions on issues into coherent world views.

GRC 600 Research  Methodologies (3 units)
This course assists students in utilization of their natural
curiosity in selection of a topic for research.  It provides
guidance in planning research strategy, documentation of
research data, and design of a defensible study. Also
explores and analyzes examples of research from many dif-
ferent disciplines, development and use of computer-aided
research and writing skills, and logical argumentation tech-
niques in stating and defending research data.
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HTM 650 Hospitality and Tourism (3 units)
This course is designed for hospitality management profes-
sionals, and provides a comprehensive examination of the
fascinating and challenging fields of the hospitality industry:
travel and tourism, lodging, food service, meetings, conven-
tions and expositions, leisure and recreation. This course
examines the hospitality industry and the various industry
segments to include the restaurants, hotels, attractions,
and other businesses and organizations that serve individu-
als as they meet, visit, or celebrate comprise the hospitality
industry. 

HTM 655 Marketing for Hospitality and Tourism (3 units)
This course examines core concepts and principles of hospi-
tality and tourism marketing with an international perspec-
tive. The course provides numerous practical examples for
managerial decision making in the global marketplace.

HTM 660 Legal Aspects of Hospitality and Tourism (3
units)
This course provides an understanding of the basic founda-
tions and principles of laws affecting the hospitality industry.
The common and statutory law of the hospitality industry
and the duties and responsibilities to guests, such as main-
tenance of property, and guest liability is examined. The
course also identifies how hospitality managers prevent
legal problems and avoid litigation. Staff legal liability is also
stressed. 

INT 400 Server Fundamentals
This course provides students who are preparing for roles
as network support technicians with skills training in the
support of multi-processor computers and high capacity
data storage systems typical of servers used in medium to
large-scale networks. Prepares students to take the
CompTIA Server+ certification exam.

INT 401 Systems Analysis and Design (3 units)
This course considers the design and specifications of com-
puter-based information systems. Topics include: introduc-
tion to systems analysis and design, entity-relationship dia-
grams, organizational influence on computer use, systems
and management concepts, the firm as a system, the envi-
ronmental system, computer-based information systems,
data flow diagrams, the systems approach to problem solv-
ing, systems life cycle methodologies, the data dictionary,
project planning and control, network diagrams, systems
analysis, economic justification, systems design, flowcharts,
systems security and systems implementation.

INT 402 Network and Distributed Systems (3 units)
The course will teach the state-of-the-art of practical distrib-
uted systems and to distill design principles for building
large network-based computational systems.

INT 403 Social and Organizational Issues in Computing (3
units)
The course examines the impact of information and infor-
mation systems, technology, practices, and artifacts on how
people organize their work, interact, and understand experi-
ence. Social issues in information systems design and man-
agement: assessing user needs, involving users in system
design, and understanding human-computer interaction and
computer-mediated work and communication.

INT 404 Management Information Systems (3 units)
An in-depth study of business information systems. This
course covers computer hardware, software, procedures,
systems, and human resources and explores their integra-
tion and application in business. Topics include: end-user,
computing and development, networking, and data collection
and communication. The course content will be adaptive to
stay current.

INT 405 Internet Security Management (3 units)
Security concepts needed for the design, use, and imple-
mentation of secure voice and data communications net-
works, including the Internet, are introduced. The course
provides an overview of networking technology and stan-
dards including an introduction to the Internet communica-
tions protocols. Specific security subjects addressed include
firewalls, packet filtering, virtual private networks (VPNs),
wireless network security, and operating system security.

INT 406 Java Business Programming (3 units)
This is a beginning course in the Java programming lan-
guage. Students will learn object-oriented programming, and
will create applets which can be incorporated into HTML
documents for the World Wide Web.

INT 407 Database Design and Management (3 units)
This course will give the student a basic overview of
Relational Database Systems and Relational Database
Design. The student will acquire a working knowledge of
Microsoft ACCESS and the ISO standard SQL language.
Students will work individually on a series of small projects,
and one larger project encompassing all phases of data-
base design and implementation.

INT 408 Project (3 units)
Students present a project that utilizes Information technol-
ogy that has been learned in previous courses. Students will
be guided by an instructor, who will provide input and sug-
gestions. Students will be graded on creativity and demon-
strated understanding.
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INT 415 Introduction to Linux (3 units)
This course is designed to enable students to support the
Linux operating system. Students will become familiar with
general Linux commands and directory structures. The
course will include an introduction to Linux editors and pro-
gramming.

INT 650 Competitive Analysis for Technology Managers
(3 units)
This launching pad course investigates the competitive
process that defines and drives business in the Information
Age. By the end of the term, Students not only understand
the micro-economics of market competition, but also are
able to identify and devise strategies to gain competitive
advantage for a variety of firms, amid an array of competi-
tive environments.

INT 655 Managing People in Technology Companies (3
units)
In the business of technology and the technology of busi-
ness, brainpower—human CPU—is the principal engine. In
this course, Students plumb the principles of effective lead-
ership and people management in technology-driven firms. 

INT  660 New Product and Internet Marketing (3 units)
This course examines marketing strategy throughout the
continually accelerating product life cycle, with special
emphasis on marketing new products. Students traverse
the tools and techniques for identifying market opportunities
and learn strategic use of the Internet.

LIT 900 -903 Literature Review I - IV (3 units each)
Students will review academic papers published in scholas-
tic journals in business disciplines.  This assignment is
intended to help you familiarize yourself with the journals in
business.  This will allow the Students to prepare for the
Comprehensive Examinations, as well as develop original
ideas for the Doctoral Thesis.

MGT 650 Coaching & Developing (3 units)
In this course, students examine how to effectively match
people's talents to jobs and coach, develop, and grow
strengths of others.  The effective leader is able to articu-
late vision, establish and communicate strategic objectives,
and identify the individual and collective capabilities needed
to drive toward results. 

MGT 655 Leading And Building Teams (3 units)
This course focuses on the theory and practice of building
and leading effective teams. The emphasis in this course is
on building and maintaining high-performance teams and
the processes necessary to support them

MGT 660 Facilitating Change (3 units)
This course presents theories and models for leading and
facilitating organizational change.  Maintaining a competitive
advantage in today's global economy requires an ongoing
commitment to change and innovation. New demands
accelerate the need to assume different roles, responsibili-
ties, and attitudes to achieve organizational goals. In this
course, students recognize how to translate theory into
practice by identifying and applying effective change man-
agement techniques. 

MGT 665 Managing Diversity In The Workplace (3 units)
In this course, students explore the models and tools for
creating an effective and respectful work environment. This
course emphasizes the importance of encouraging the
expression of diverse people and their ideas.  

PRM 650 Project Management (3 units)
The skills of problem solving and decision-making are critical
to effective project management. Topics in this course
include program value, project definition, environmental con-
siderations, time sensitivity, risk sensitivity, metrics gather-
ing and cost reduction. Students will practice effective deci-
sion-making in the area of project risk management, includ-
ing learning how to identify and quantify problems and
potential solutions. 

PRM 655 Project Management Strategy and Tactics  (3
units)
This course provides the tools to understand, design, and
apply systematic project management organization and
administration. In addition to learning how to satisfy cus-
tomer needs, this course will assist Students learn how to
apply budgeting concepts, manage production time, invest
resources, and create performance specifications designed
with defined requirements. The course introduces the
methodologies and technologies that can assist project
managers coordinate a project from inception through com-
pletion.

PRM 660 Managing Project Teams (3 units)
This course explores the diverse sectors of project manage-
ment leadership and team activity. Project teams are com-
prised of multiple job sectors and divisions. This course
trains Students how to manage and lead project team
members from project creation to completion, while manag-
ing team conflict, motivation, individual and group behavior,
and strategic completion of work assignments. The material
covers a wide range of organizations and topics related to
project teams.
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RSC 900-903 Research Review I - IV (3 units each)
Students will review research papers published in scholastic
journals in business disciplines.  This assignment is intended
to help you familiarize yourself with academic publications in
business.  This will allow the Students to prepare for the
Comprehensive Examinations, as well as develop original
ideas for the Doctoral Dissertation.

SCM 650 Marketing and Supply Chain Networks (3
units)
An overview of the conceptual and practical applications of
the physical flow of goods and related distribution informa-
tion in the supply chain. Topics include the interface of mar-
keting strategies and logistics, the development of
new/alternative distribution channels, pricing policies, and
channel conflicts.

SCM 655 Inventory, Logistics, and Supply Chain (3 units)
Forecasting, order size, safety stock, service levels, and
SKU’s. The production plan, master production schedules,
materials requirement planning, capacity planning, and just-
in-time. Warehouse planning and management, distribution,
transportation, packaging and third party logistics. Costs,
design, and management on the inventory flow between
suppliers, manufacturers, warehouses, distribution centers,
stores, and customers. 

SCM 660 Quality Management (3 units)
This course integrates principles and practices of quality
management leading to business excellence. The course
focus is on customer delight, employee satisfaction, process
excellence, and operational performance. Students will learn
about world-class performance from the best-in-class com-
panies. The course should help leaders and general man-
agers to forge ahead of competitors in the global market-
place. Readings, case studies, and final project.

THS 900 Doctoral Thesis Proposal (3 units)
Under faculty guidance, the Student conducts a reading pro-
gram and formulates a thesis proposal.  This project could
be an extensive case study or a research project. The
course is intended for graduate Students.  The proposal will
be refined and awarded final approval before formally
Student begins writing doctoral thesis.

THS 901 Doctoral Thesis (9 units)
With an approved proposal, Students will work on doctoral
thesis under faculty guidance.  The Doctoral thesis will rep-
resent the creative synthesis of primary sources and sec-
ondary materials. Each Doctoral thesis will make an original
interpretive contribution to interdisciplinary scholarship.

TRL 650 Logistics and Transportation (3 units)
Analysis of the activities and decisions necessary to plan,
implement and control private and public physical distribu-
tion and transportation channel systems. Emphasis on phys-
ical, human informational and organizational system compo-
nents. Students are required to complete a research proj-
ect in the course area. 

TRL 655 Logistics Model (3 units)
An advanced logistics course presenting the following top-
ics, among others: routing/scheduling, facilities location,
inventory management, and forecasting models/tech-
niques.  Students are required to complete a research proj-
ect in the course area. 

TRL 660 Logistics and Transportation Strategy (3 units)
Analysis of comprehensive cases incorporating strategic
and tactical decisions throughout the materials and logistics
marketing and management process.  Cases include identifi-
cation/definition of transportation and logistics problems.
Evaluation of integrated alternatives and development of
recommendations. Students are required to complete a
research project in the course area. 
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